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DISCLAIMER

THE INFORMATION REGARDING PRODUCTS, COMPANIES, BRANDS MENTIONED IN THE LECTURES IS FOR
EDUCTIONAL PURPOSES ONLY. THE FACULTY DO NOT ENDORSE OR PROMOTE ANY
PRODUCTS/COMPANIES/BRANDS DISCUSSED HEREIN IN ANY MANNER. VIEWS EXPRESSED HEREIN
ABOUT THE PRODUCTS/COMPANIES/BRANDS ARE THE PERCEPTION OF INSTRUCTOR AND ARE IN NO
WAY INTENTED TO PROMOTE OR DAMAGE THE REPUTION OF MENTIONED PRODUCTS/COMPANIES/
BRANDS OR TO HURT ANYONES FEELINGS AND EMOTIONS . NO COMPENSATION WAS RECEIVED FROM
ANY OF ITS PRODUCERS/ MANUFACTURERS/ COMPANIES FOR THE PRODUCTION OF THIS VIDEO.
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Consumer Behaviour

Consumer behavior refers to the study of how customers, both
individual and organizations, satisfy their needs and wants by
choosing, purchasing, using and disposing of goods, ideas and
services.

-American Marketing Association

Source: https://www.ama.org/topics/consumer-behavior/
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‘Behaviour is a reflection of thought process,
thoughts, words, inputs, culture, society,

education, people, books or influencers or
experience generated with every element’.
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‘Behaviour is a reflection of thought process,
thoughts, words, inputs, culture, society,
education, people, books or influencers or
experience generated with every element’.

Reading, focus and respect shape your behaviour
in due course of time.
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Thank you
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